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NORWALK

Feeling the bookstore void

Nearly 2 years
after Barnes &
Noble closed,
readers seek
replacement

By Alexander Soule

It will be Norwalk’s biggest
general book store when it
throws open its doors in the days
leading up to Halloween, offering
thousands of titles across nearly
30 categories.

But you better move fast, be-
cause like Halloween, the Friends
of the Norwalk Public Library
Fall Book Sale comes only once a
year for city residents still haunt-
ed by the January 2015 closure of
Barnes & Noble on Connecticut
Avenue.

Almost two years after Barnes
& Noble tore a page from Nor-
walk’s retail scene, the city has
yet to see any new general book-
store fill that void. That’s despite
an otherwise bustling store land-
scape, reinvigorated anew this
past week in the Thursday
opening of the LQR MKT liquor
store at the former Barnes &
Noble space at 360 Connecticut
Ave. and the revelation that
Dick’s Sporting Goods will take
over the closed Sports Authority
store.

While Norwalk Community
College has a campus textbook
store catering to students, the
absence of a Barnes & Noble re-
placement makes for a missing
footnote in Norwalk’s retail scene
that most other nearby munici-
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New Canaan and Westport, but
then I got used to Barnes & Noble
and I became a regular,” said Leslie
Kammerman, who lives in Nor-
walk’s Silvermine neighborhood.
“One of the things I particularly
loved about the Barnes & Noble in
Norwalk was that it raised the level
of culture. ... I loved the communi-
ty aspect of it. I loved getting a cup
of coffee and sitting down.”

Kammerman is not alone. While
sales at brick-and-mortar book-
stores nationally are off nearly 30
percent from a decade ago, revenue
was up 4.5 percent through the
first nine months of 2016 compared
to the same period in 2015, accord-
ing to the U.S. Census Bureau.
Only a handful of retail categories
have topped bookstores to date in
2016, including stores selling digital
devices, health and beauty prod-
ucts and of course online retailers,
which saw sales surge 8 percent on
a year-over-year basis.

Even as online sales continue to
climb, Amazon has generated new
buzz in the retail industry this year
— not by any new forays in the
digital domain, but rather via a
clandestine project to build grocery
stores in Seattle, where it is based,
perhaps as a precursor to a nation-
al rollout. Some have speculated
brick-and-mortar bookstores could
follow bearing the Amazon logo,
more than two decades after its
1995 launch.

“It’s pretty much impossible for
me — or for anyone, for that matter
— to speculate on what Amazon
might do,” said Leonard Riggio,
chairman and founder of Barnes &
Noble, in a September conference
call. “Their economics are entirely

palities have. Barnes & Noble
stores soldier on in Stamford,
Westport and Danbury, while
Fairfield University pounced on
the 2011 closure of Borders Books
by establishing its off-campus
bookstore downtown.

And across southwestern Con-
necticut, small independent book-
sellers remain: Barrett Bookstore
in Darien, Books on the Common
in Ridgefield, Diane’s Books of
Greenwich, Elm Street Books in
New Canaan and the Written

Words Bookstore in Shelton. The
latter’s online profile states “yeah,
we're crazy alright” in describing
the 2007 launch of its shop and
sticking with it through the reces-
sion. And Bethel enjoys a com-
parative library of retail possibil-
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Rhianna Ring-Howell is wowed during the spring children’s book sale sponsored by the Friends of the Norwalk Public Library in April. The
library conducts its annual general book sale Oct. 29-Nov. 1, with a children’s books-only day scheduled for Thursday.

house and the Rainy Day Pa-
perback Exchange, the latter
focused on used and rarer vol-
umes.
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The Norwalk Public Library will host its annual book fair Oct. 29-Nov. 1, with children’s books on sale

Thursday.

different than ours; their strategic
plans are unknown to us, and
clearly different than ours. I don't
know where they go, how fast or
far. ... We will have to play it by
ear.”

Still, bookstores are proving
their epilogue has yet to be penned,
heading into the holiday season
having topped the revenue growth
produced by apparel shops, home
furnishings centers, jewelers and
warehouse clubs — as well as li-
quor stores, whose sales are up a
mere 2.6 percent to date in 2016.

Norwalk has no shortage of
available spaces for bookstores,
from the former Sassafras space on
Washington Street in the heart of

South Norwalk (with a sign sug-
gesting its use as a boutique wine
shop); to unleased storefronts on
Connecticut Avenue heading west,
Westport Avenue heading east and
Main Avenue north.

And heading into 2018, as many
as 100 retailers will be queuing up
to throw open the doors at the
proposed SoNo Collection mall. Its
developer, General Growth Proper-
ties (NYSE: GGP), has built a
strong relationship with Barnes &
Noble over the years, with the
bookseller leasing space at GGP’s
lone other Connecticut retail cen-
ters in Waterbury and Manchester
and elsewhere.

Will Norwalk be able to have its

bookstore and liquor market, too?

“In terms of new openings, we
are going to try a new format (and)
we have confidence that it will
work. But if it doesn’t work? You
know, back to the drawing board,”
Riggio, of Barnes & Noble, said.
“We are doing tests in a few stores
this year, also we will be able to
roll it out and if not, we will test
other concepts. We are not just
going to close stores and go home.
We are committed to this busi-
ness.”

Keila Torres Ocasio contributed to
this report.

Alex.Soule@scni.com; 203-964-2236;
www.twitter.com/casoulman
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